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Ladies and Gentelmen,
ATA – Active Tourism Agency was founded in the year 2000 and quickly became established as one of the 
leaders of Poland’s growing Business Tourism Market. In 2006 we received the endorsement of the Polish 
Tourism Organization as Professional Congress and Business Tourism Organizers for our work in creating 
itineraries and providing services for our corporate clients from Poland and abroad.

We specialize in:
• Congress & conferences, 
• Hotel reservations,
• Business tourism,
• Incentives (rafting, canoeing, hydrospeed, bike and walk tours),
• Outgoing package tours,
• Incoming tourism.

In our catalogue we have divided our country into �ve regions. Each one has its own outstanding geo-
graphical features. What they all have in common however is high quality hotels and excellent confer-
ence centres and services. We have selected the best of them for inclusion in our brochure and we are 
con�dent that within it you will �nd a package to meet your requirements.

Joanna Zwierzchowska 
Managing Director
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• trainings and conferences on territory of Poland 
and abroad (tourist trips),

• domestic and foreign incentive and team build-
ing trips (tourist trips) for cooperators and em-
ployees,

• special events (e.g. picnics, fairs and festivi-
ties).

Last year we catered for over 400 tours  throughout 
Poland and Europe ranging from groups as small as 
eight to more typical groups of forty people. In ex-
cess of three thousand people availed of our out-
door event facilities.

Every company booking with us received a cus-
tomised service tailored to the speci�c needs and 
capabilities of the individual participants maximis-

Our experienced sta� will organise every aspect of 
each corporate “event” to ensure a comprehensive 
package for the individual client and will undertake 
to supervise it right to its conclusion.  From the mo-
ment a client makes a booking with our company 
we take responsibility for:
• Departure,
• Transfer,
• Accommodation,
• Catering,
• Guide,
• Entertainment, 
• Active programs like: teambuilding, theme eve-

nings, sightseeing.

We have been dedicated to organization and at-
tendance of:
• individual trips of managerial staff and commer-

cial personnel on territory of Poland (business 
trips), 

About us
stablished in the year 2000 with a sta� of just 

two people ATA has progressed and expanded to 
our current position of market leader with �ve dif-
ferent departments specialising in the provision of 
comprehensive and independent business travel 
services:
• Head manager,
• Marketing and selling department,
• Conference and incentive department,
• Incoming and outgoing department,
• Corporate customers service.

E

The Malbork Castle Museum

ATA’s openair event

Elbl�g Canal In Warmian-Masurian Voivodship
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ABOUT US

ing the opportunities for team building and co-op-
eration.

In addition to the business aspects for our trips 
we like to give our clients the opportunity to ex-
perience something of the culture of our country. 
Poland is rich in unique and beautiful sights, mon-
uments and cuisine and the Polish people are fa-
mous for their warmth and hospitality.

In every event we organize we like to combine the 
triple aspects of Activity,  Education and Culture.

ATA Travel guarantees our offer will meet your re-
quirements and fulfill your needs. We have a ver-
ified hotel data base and lots of companies and 
suppliers which we collaborate with. Moreover, 
every tour is arranged in detail very eagerly by 
our experienced and creative team. ATA’s team 

are professionals for whom tourism, adventures 
and expeditions are very familiar. This is our pas-
sion.

As our expertise developed our events have be-
come more sophisticated and now we are con�-
dent that we can cater to every type of customer 
request.  Our most ambitious outdoor event took 
place on a Sopot’s beach.  We provided a stage 
complete with electronic equipment including 
sound, lighting and décor.

As our expertise developed our events have be-
come more sophisticated and now we are con�-
dent that we can cater to every type of customer 
request.  Our most ambitious outdoor event took 
place on a Sopot’s beach.  We provided a stage 
complete with electronic equipment including 
sound, lighting and décor.

Since our early days in the Polish market we have 
expanded our operations to include – Spain, 
France Italy, Slovenia, Lapland, Sweden etc. and 
have forged links with trusted operators in all of 
these countries.

We concentrate on providing new and exciting 
experiences for our clients and our most popular 
events include rafting, hydrospeed, dogsleigh, ca-
noeing and even ballooning.

So if You thing that something in tourism is impos-
sible… just contact us. We can make Your dreams 
come true.

About us

Exsample of polish cuisine 

ATA’s openair event on beach of Sopot

Ra�ting trip on Pyrenees
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Gda�sk

Gda�sk:

Population nearly 500.000.

International Gdansk Lech Walesa Airport, 8km far from city center.

Gda�sk with Sopot and Gdynia creates urban area called Tri-City. 

Convenient ferries connections with Scandinavia.

Harbors in Gda�sk and Gdynia.

Attractive region because of location at the Baltic seaside.   
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Old Town. In addition, Gda�sk enjoys extensive 
recreation facilities for se- side relaxation lovers. 
Along the coast a three kilometers long boulevard 
for cyclists and strollers stretches forming part of 
the so called Hanseatic Route. Gda�sk cycling paths 
provide an opportunity to see the historic city centre 
as well as the recreational wooded areas of the Tri-city 
Landscape Park that girdle the city.  Gda�sk is and has 
always been a port town closely related to the sea. To 
this day, yachts from all over the world sail into the 
heart of the Old Town to moor at its �oating marina. 
During countless regattas, dragon boat races and sail-
ing ship meetings, which take place on the Mot�awa 
River, Gda�sk blossoms with white sails and reverber-
ates with sea shanties. 

The millennial history, the unique architectural 
monuments, the charm of a seaside resort and the 
�nest quality tourist facilities guarantee that even 
the most demanding visitors will enjoy their stay in 
the capital city of Pomerania.

ith almost half a million residents, Gda�sk 
conurbation is a major economic, cultural and tour-
ist centre situated on the Polish coast. For years, this 
capital city of Pomerania has also been a popular 
venue for international meetings of policy mak-
ers, business people, scientists and artists as well as 
an initiator of many important undertakings and 
momentous events. Gda�sk, also called the City of 
Freedom, is known as the cradle of Solidarity: the 
�rst independent trade union in the Eastern Block 
countries. In the memorable August 1980, led by the 
future Nobel Prize winner Lech Wa��sa, the move-
ment initiated the �ght for freedom which spread 
across all communist countries and resulted in the 
fall of the totalitarian system in this part of Europe. 
The millennial Hanseatic city of Gda�sk stands out 
against many attractive destinations in Europe by 
virtue of its exceptional beauty. The impressive 
urban architecture intertwines Gothic austerity, Ren-
aissance elegance and Rococo splendor. The spa-
cious Old Town delights with the facades of patrician 
mansions and the grandeur of over �ve hundred 
years old edi�ces. Stretching along the Mot�awa 
River, D�ugie Pobrze�e promenade o�ers a wonder-
ful walk in the immediate vicinity of historic granaries 
and the mediaeval Crane – the relics of the historic 
port infrastructure. Bewitching by romantic, lavish 
decorations of townhouse façades, Mariacka Street 
leads to the Basilica of the Blessed Virgin Mary – the 
biggest brick church in the world. For centuries, 
amber workers and jewellers have resided in the 
streets of the Old Town. Admiring their delightful 
artifacts made of the “�ery stone,” one cannot help 
admitting that Gda�sk is rightly called the Amber 
Capital. 

The tourist season in Gda�sk lasts throughout the 
year. The city pulsates with the multilingual hub-
bub of tourists from all over the world. Composi-
tions of classical masters resound in the repertoires 
of the organ music festival, the only Polish carillon 
festival, the Gda�sk Musical Spring and the Gda�sk 
Musical Summer series of events. The Internation-
al Shakespeare Festival transports the city into an 
atmospheric theatrical reality, while St Dominic’s 
Fair brings life to the charming backstreets of the 

W

“Copyright by Convention Bureau Gda�sk”
Fot. Convention Bureau Gda�sk

Mariacka street
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Sopot

o�er water slides, rental of watercraft and beach 
accessories as well as charming cosy pubs and 
cafés. The city’s major attraction is a unique monu-
ment of wooden architecture – the longest pier in 
Europe, which is over half a kilometer long. Sopot 
pier is a place for recreational and curative walks 
and many outdoor events, as well as a marina for 
tourist boats and water taxis. More than two mil-
lion tourists and vacationists visit Sopot every year, 
attracted by its captivating scenery drawing on the 
city’s natural landscape assets as well as the attrac-
tive recreational and tourist facilities and numer-
ous cultural and entertainment events combined 
with convenient transport connections.

“Copyright by Convention Bureau Gda�sk
Fot. Patrycja Tuchanowska

Sopot is a small seaside tourist stamping 
ground which enjoys the status of a health resort. 
On its landward side, it is screened by forested 
moraine hills; on the seaward side it is protected 
by the Hel Peninsula, which makes the waters of 
Sopot beaches warmer than at other locations on 
the Baltic Sea coast. The city owes its unparalleled 
character to its Art Nouveau townhouses and villas 
surrounded by trees, its historic parks and beauti-
ful trim gardens. The heart of the city is Bohaterów 
Monte Cassino Street – otherwise called Mon-
ciak – the most famous Polish promenade, with 
countless pubs and art galleries as well as sum-
mer performances of touring street theatres and 
musicians, and open-air exhibitions of amateur 
portrayers. Broad sandy beaches stretch along the 
whole of Sopot’s coastline (4.5 km). Bathing places 
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�e best connection of Business 
and Pleasure.

Hotel Ha�ner is an elegant �rst class 
hotel with 100 guest rooms 
and 6 suites located in the centre 
of Sopot, just a few minutes away 
from tennis courts, beach and 
the famous pier. For business and 
pleasure  our  guest  will  experience 
the perfect combintion of service 
and relaxation. Indulge in 
the spa to restore harmony in 
body and soul and enjoy our 
personal service in the famous hotel 
restaurant. Our hotel is a re�ection 
of the �nest Polish hospitality.

www.hotelhaffner.pl 

Hotel Ha�ner
81-715 Sopot
ul. J.J. Ha�nera 59 
Tel.: +4858 550 99 99 
Fax: +4858 550 98 00
E-mail: o�ce@hotelha�ner.pl 



Gdynia
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THE FOUR SEASONS HOTEL ***…
…a warm, friendly atmosphere, professional service, elegance and style, a relaxing stay in a picturesque area. 

�e hotel o�ers 40 rooms with unique interior designs associated with the name, “the Four Seasons. At the 
disposal of our guests there are a modern training complex,  restaurant, charming orangery, intimate pub 
and garden cottage. 

We specialise in the organisation of: 
- integration parties
- business parties and meetings 
- family parties and celebrations 
- balls and banquettes
- outdoor recreation

Location and access: Just  15 minutes  away from the center of Gdansk and  the airport  in Rebiechowo. 

We warmly invite you !!!
www.mcse.com.pl 
hotel@mcse.com.pl

tel.: +48 58 69 22 600 
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